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Katanor anextueHLIx gucunnnui OMN «6B04104 - MapkeTuHr»y/ BBB «6B04104 - MapkeTuHr» TaHAay naHAaepiHiH kaTanorsy/
Catalog of elective disciplines of the EP «6B04104 - Marketing»

Ha 2022 r.n.
Kon npepekeuautal
Koa aucumnnunbl/ 5 Kpepursi ECTS/ n
ManHiy koabl/ taspanve A“c“"m"."b'.’ |'!8HHII-| E(?TS KkpeautTep/ [lpspexsiaii Onucanue avcuunnuuel/ MeHHIH cunaTTamackl/ Description of the discipline
AR araybl/ Name of discipline x xoapl/ Code of
Code of discipline ECTS credits B
prerequisite
4 cemecTp
[aHHbIA Kypc Npo akTyansHele Metoabl  |Byn kypcta HTepHeT-mapkeTuHrTiH [ This course will tell you in detail
MHTEpHET-MapkeTuHra. ByayT noapobHo |e3ekTi agicTepi Typanel anTeinagel. (about the current methods of
M3ydeHbl METOA bl NPOABUKEHUA B Xenigeri i3gey me 6ackapyparbl  |Internet marketing. Methods of
NoucKe W ynpasneHus penyrauvein B XBUMKBITY SAiCTEpI, €H TaHbIMan promotion in search and
CeTun, TapreTMpoBaHHasA peknama Ha TapreTTenreH XapHama, coHgaii-ak |reputation management in the
CaMmblIX NONYNAPHLIX NNoLWaakax, a Talke | KOHTEKCTIK )KapHaMa enken- network, targeted advertising on
KOHTEKCTHas peknama. Bce 3HaHus, TenkeWni sepaenexeTid bonaabl.  |the most popular sites, as well as
nony4YeHHble Ha 4aHHOM Kypce, ByayT Ocel kypcTa anbikfFad Bapneik 6inim |contextual advertising will be
3aKpennATLCA Ha NPaKTUYECKWX Kelcax |HakTbl KOMNAHWANAPAbIH, studied in detail. All the
peanbHbiX koMnaHni. OcBoeHUM Taxipubenik keiicrepine GekitineTiH [knowledge gained in this course
Internet marketing tools and web COBPEMEHHbIX NOAXOA0B K MVHTEPHET 6onagbl. "MIHTEpHET-MapKETUHT will be consolidated on practical
SM 1034 analytics/ |I_'ltem€'t marketing tl‘_—'C'lS and 5 SM 1003 NpoABWXeHND. ITOT KypC HaLeneH Ha  |Kypangapsl »eHe seb-aHanutuka" |cases of real companies. The
web analytics/ Internet marketing tools nonyyeHue crygeHTamu 6a3osbix NOHiHIH MaKCaTbl UHTEPHETTI purpose of the discipline "Internet
and web analytics NPakTUYECKNX HABBIKOB B NOUCKOBOA KbILDKBITYA bIH 3amaHaym Marketing Tools and Web
ONTUMKU3ALMKN cainTa, 3anycke Tacinaepid urepy Gonbin Analytics" is to master modern
PEKNaMHbIX KaMNaHUA B COLManbHbIX Tabbinagel. byn kypc approaches to Internet promotion.
ceTsX, a TaKKe B 06NacT KOHTEKCTHOW  |CTYAEHTTEpAiH CanTThl isgey This course aims to provide
peknamel B Angekc.AvpekT u Google XYNECIH OHTaWnaHALIpYAa, students with basic practical skills
Ads. aneymeTTik xeninepae in search engine optimization of
XapHamanslK HayKkaHaapAbl icke the site, launching advertising
Kocyaa, coHaai-ak Angexcreri campaigns in social networks, as
woHe Google Ads.KOHTEKCTIK well as in the field of contextual
»apHama canacblHAa Heriari advertising in Yandex.Yandex.
NNAKTUKANKIK NAFARINANN KL AOVEA |
[OucuvnnuHa npejHasHavyeHa gna MaH mu BenimaepiHiy KypbineiMbiH, |The discipline is designed to
M3yyeHWs CTPOEHWA OTAENOB rofIOBHOrO [KeNTEereH TipLUiniKTi kKaMTamachi3 study the structure of brain
moa3ra, pedhnekcel, 0xeaTbiBaloLne eTeTiH MyLuenep XyheciH kamTuTbIH [departments, reflexes covering
MHoOrue xu3neobecneunsawwme pednekcrepai, MUAbIH many life-supporting organ
HenpoaHnatomus (Sandwich course)/ CUCTEMBI OPraHoB, 3MOLMOHanLHas 3MouMoHanabl kKapTacklH 3epTTeyre [systems, the emotional map of
SM 1037 HeipoanaTtomusa (Sandwich course)/ 5 SM 1041 kapTa mo3sra. [laHHas gucuvnnuHa apHanfaH. byn naH akoHomukanelk [the brain. This discipline is

Neuroanatomy (Sandwich course)

aAanTMpOBaHa NoJ 3KOHOMUYECKHE
cneuymansHocTu. Heobxoguma ans
NOrPYXEHNA B HENPOMAPKETUHT 1
pabotel c o6opyaoBaHuem (PMPT, eye-
traking)

MamaHjbiKrapra Gedimgenret.
HeApomapKeTUHITI yFbiHY XoHe
#abAbIKNEH KYMbIC iCTey YLUiH

kaxeT (PMPT, eye-tracking)

adapted to economic specialties.
Necessary for immersion in
neuromarketing and working with
equipment (FMRI, eye-tracking)




5 cemecTp

Social Media Marketing (Sandwich
course)/ Social Media Marketing

[ucunnnuHa HaueneHa Ha nonyvyexue
3HaHWIA NO NPUBMNEYEHMNID KITMEHTOB 13
couunansHbix ceTen, paspaboTky u
OpraHn3auuio peknamMHblX KamnaHui B
coLManbHbIX CETAX, HACTPOKa
MOAEpUpoBaHne TapreTUpoBaHHOW
peknambl, yBenu4yeHne u ynpasneHue
uenesbim Tpacdukom. Tawke
AMCLMNNWHA NpejHasHayeHa gnsa

MaH aneymeTTiK xeninepaeH
KNUeHTTepAI TapTy Typans! 6inim
anyfra, aneyMeTTiK xeninepaeri
KapHamanblk HayKaHgapabl
asipneyre xaHe yibiMAacTbIpyFa,
MaKCaTThbl XapHaMaHbl OpHaTyfa
»aHe Backapyra, makcaTTel
TpaduKTi apTThipyFa XoHe
Backapyra 6arbiTTanfad. CoHpan-

"The discipline is aimed at gaining
knowledge on attracting
customers from social networks,
developing and organizing
advertising campaigns in social
networks, setting up and
moderating targeted advertising,
increasing and managing
targeted traffic. The discipline is

SM 1035 (Sandwich course)/ Social Media SM 1003 pa3sBUTUA HABbIKOB NO3ULWOHUPOBAHUA |aK, NaH BPeHATIH Xeke . also designed to de.v.elo.p .
g 2 nuyHoro BpeHaa nyTem MHAWBUAYaNBHO- |NCUXONOTUSANbIK XXaHe aneyMeTTik- |personal brand positioning skills
Marketing (Sandwich course) LT :
NCUXONOrNYeCcKUX U coynmanbHo- ncuxonorusnelk cunatramanapel  |through individual psychological
NCUXONOrUYECKUX XapaKTEPUCTHK apKbinbl xeke BpeHAaTI and socio-psychological
6penpa, hopMMpOBaHWE NEPCOHANBHOrO |OPHANACTLIPY AaFAbINapbIH characteristics of the brand, the
MMUIKa C MCNONb30BaHMEM couManbHbiX|AambiTyFa, Tanceipbic 6epywidiy  |formation of a personal image
ceTeii n Apyrux nybnuyHbIX NNOWAaA0K B [MakcaTTapbl MEH TanantapbiHa using social networks and other
COOTBETCTBUMW C LENAMM U calikec aneyMmeTTik enineppi *aHe |public platforms in accordance
TpeboBaHUAMKM 3akasuuka./ Backa Aa KoFamablK canTTapabl with the goals and requirements
KON aHa OThIPbIN XEKe UMUAXAI of the customer.
Aucumunnuna nossonser nnavuwposate  |[oH xapHamara GarbiTTanfau The discipline allows you to plan
npouecc NPoBeAEHUA UCCNEe0BaHNA TYThIHYWbINapAbiH ncuxonoruanblk |the process of conducting
ANA BbIABNEHUA NCUXONOrMYECKX epeKLenikTepiH aHbIKTay yLUiH research to identify the
ocobexHocTen notpebutenen, Ha 3epTTey NPOLUECIH Xocnapnayra psychological characteristics of
SM 1038 s rasbmsis -, SM 1041 KOTOPbIX HanpaeneHa peknama; MYMKiHAiK Bepegi; apHamaHbiH consumers targeted by
neuxanoruacs!/ Psychology of advertising npou3eoaunTe aHanus agpdpeKkTUBHOCTM | TUiMAiniriHe Tangay xacai anaabl; |advertising; to analyze the
peknamsl; paspabarbiBaTth NCUXONOTUANbIK TUIMAI XapHama effectiveness of advertising; to
ncuxonornyecku ahheKTUBHYIO »acangbl. develop psychologically effective
peknamy. advertising.
[OucuvnnuHa no3sonseT pasnuyarb [MaH MHTEpHET-XapHama The discipline allows you to
WHCTPYMEHTBI MHTEPHET-peKnamsl 1 KypanjapbiH XaHe onapabl ic distinguish between online
BO3MOXHOCTAMMU UX NPUMEHEHUS B Xy3iHge Kongavy MyMKiHAIKTepiH advertising tools and the
NpPakTU4ecKon AeATENLHOCTH; - axwipaTyfra mymkiHaik 6epeai;-B2C- |possibilities of their application in
paspabatbiBaTk MHTEepHeT-cTpaTeruin HapbIKTbIH 8PTYPNi CErMeHTTEpI practice; - develop Internet
ANA pa3nuyHblx cermeHToB B2C-pbiHka; |ywiH MHTepHeT-cTpaTernanapabl  |strategies for various segments of
SM 1036 Digital advertising/ Digital advertising/ SM 1003 NNaHupoBaTh U OPraHN3oBbLIBaThL asipney; KOHTEKCTIK »apHamans!, |the B2C market; plan and

Digital advertising

KOHTEKCTHYI0 peknamy, SEO-
onTumusauyunio, SMM-peknamy;
oueHusaTh 3PPEKTUBHOCTb MHTEPHET-
peknambi.

SEO-oHTahnaHabipyabl, SMM-
}apHamaHbl Xocnapnay »xeaHe
YMbIMAACTbIPY; UHTEPHET-
HapHamaHblH THiMAiniriH Garanay.

organize contextual advertising,
SEO optimization, SMM
advertising; evaluate the
effectiveness of online
advertising.




MeToabl ncuxoduanonoruun (Sandwich
course)/ MNeuxodmsnonorus apicrepi
(Sandwich course)/ Methods of
psychophysiology (Sandwich course)

SM 1039

SM 1041

[ucuunnuHa Hauenexa Ha
NpeAoCTaBNEHNE CTYAEHTaM
CUCTEMATU3NPOBAHHbIX TEOPETUYECKUX N
npaxkTu4ecknx 3HaHnii 06 ocobeHHoCTAX
KOrHUTWBHBIX MPOLECCOB, 3MOLUA U
MOTUBALMK, A TAIOKE O TOHKOCTAX MX
NPUMEHEHUSA K U3YYEHUIO
noTpebutensckoro noeejeHus. [laHHbie
3HaHUA MoryT BbITh MCNONBL30BaHbI ANA
pa3paboTkn COOTBETCTBYIOLUX
MapKeTUHIOBbLIX CTPaTErui,
HanpasneHHbIX Ha MCNONb30BaHne
ncuxodpusnonoruyecknx ocobeHHocTen
1 3aKOHOMEPHOCTEU ANA pasnuyHbIX
MapKETUHIOBbIX Lienei.

MaH cTyaeHTTEpre TaHbIMAbIK
npouecTepfin, aMouuanap MeH
MOTUBALMAHBIH epekLuenikTepi
Typansl, COHAal-aK onapabl
TYTbIHYLLbINbIK MiHE3-KYNbIKTbI
3epTTeyAe KonAaHyAblH Kbip-Chipbl
Typanb! Xyneni TeopusnbIK xaHe
npaktukansik 6inim Gepyre
6aruiTTanfad. byn Ginimai sptypni
MapKeTUHITIK MaKcaTrap YLiH
NCUXOMU3NONOTUANBIK
epeKlenikTep MeH
3aHAbINbIKTApAbI KOnjaHyFa
BarbITTanfaH THICTI MapKETUHITIK
cTpateruanapabl xacay yLii
nanaanaxyra bonaabl.

The discipline is aimed at
providing students with systematic
theoretical and practical
knowledge about the features of
cognitive processes, emotions
and motivation, as well as the
subtleties of their application to
the study of consumer behavior.
This knowledge can be used to
develop appropriate marketing
strategies aimed at using
psychophysiological features and
patterns for various marketing
purposes.
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